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Research on Customer Relationship, Service Quality
and Perceived Value to Customer Commitment

M eng-Shiou, Chen*
Zhi-Yan, Chen**
Li-Fen, Lin***

Abstract

The purpose of this study is to explore the impact of customer relationship, service quality, and
perceived value on customer commitment by using Two-Way ANOVA analysis and SEM to analyze
the impact of customer relationship, service quality, and perceived value on the customer
commitment.

The research primarily conducted a questionnaire survey. The subjects involved the
participants at Tainan District Hospital Renal Dialysis Center (physicians, nursing staff, renal
dialysis patients, renal dialysis family members and friends, and the general public) and the research
used SPSS and AMOS statistical window software as statistical analysis tools to analyze the
samples in terms of factors, Correlation analysis, Two-Way ANOVA, SEM analysis and so on. The
study found that:
1.The correlation between the subjects in the Tainan kidney medical equipment market is
significantly related to the variables such as customer relationship, service quality, perceived value
and customer commitment. Among the variables, the relationship between ‘service quality’ and
‘perceived value’ was significantly different, with Pearson correlation coefficient of 0.867. It means
that the higher the consumer's perception of satisfaction towards customer service quality attains,
the higher their perceived value is.
2.The difference between customer relationship, service quality, and perceived value to customer
commitment is partly significant, by using the Two-Way ANOVA variance analysis to compare the
main effects and interactions of the variables, some of which are significantly different.
3.SEM analysis indicated that customer relations, service quality, perceived value to customer
commitment has a significantly positive influence.

Finally, the suggestion to the supplier of kidney medical equipment is that the physician group
is the most critical group to affect the sales of products. The important decision makers are all of the
doctors and hospitals, to make them feel the intention and improvement of the kidney medical
equipment supplier, in order to gain trust so that you can continue to use it or recommend it to
others.
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RSN S > LI ERETHINTE - HET3 350 (3R - [Eldg 334 {7 > ZIFRESRTE
{7 34 03 FAREEHET 300 {7 - HAREWER F 85.7%
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u ~ FAEERET

AT R ECRITFEHIE TR(E ~ % - MGG ESH R CUIER - SRASEE B
iz B3R FIE AT HAVEMESINEMERTIMR « FRESAE RSN BE IR IEZ 7ef (Likert)
T REHESR IEE ARBAMEEEEREGCHIE BELRE AE— R aE s
F—wor B TEAREAER - BEMER - B Flik - BE - ARG EE RSG5 AER
EORMMETZCRIDERERERR  FM0 R TEEREG, ER S=805 T REMG
| B BN R TIRAMEE ) B BAMOR THEERE ) BE -

B iR4ER

— - HGEEEIE ST
(—MEE T

Nunnally j(1978)f5H © a [HEA 0.7 » AEEEAHE BF—EE - AHFERIEGHIE
FEATEESR T RRE RS T IR E ) T RSAIEE ) B T BREORES | ST TR R AR RS
M2 Cronbach’s a » KEE SR 0.7 - BN RIFEEES © AVE KA 50% - Forititst
MG M T & e S ERAY#H ] -

1£ " A Bfl{% , #8TE 7 - Cronbach’s a £y 0.814 ; Horp T TZELFRSK | 5 H Cronbach’s
a £ 0.792 > AVE f 70.660% ;" EEEIEEFEE |~ #EA Cronbach’s a £ 0.733 » AVE £ 65.230%);
" iR EE %578 /51H: Cronbach’s o £ 0.934; Hrpm HIEM: 2 ##H Cronbach’s a /% 0.808 »
AVE 55 63.778% ; ' K2 JEM: | #&1H] Cronbach’s a £ 0.824 » AVE & 65.792% ; " a5 | 2K
1A Cronbach’s o £ 0.866 » AVE /5 65.409% ; " B8t | ~#&if Cronbach’s o £ 0.753 » AVE £
67.009% ; " {REEME | K& Cronbach’s o 5 0.722 » AVE £y 64.484%:1F " SRA1{EE | &BIE
[f: Cronbach’s o £ 0.841 ; E i "\ E|pg# | ~#1H Cronbach’s a £ 0.775 > AVE /£ 69.014% ;

TP L ERE | 2 f#E Cronbach’s o £ 0.754 » AVE £y 68.256% 5 " |5 ROl | 7 #H Cronbach’s

a 55 0.861 » AVE 5 87.839% : & " AR /K5 | 8 IE/7H: Cronbach’s a £ 0.857 5 EHrip I #EpE
172 7 #5HE Cronbach's « 5 0.782°AVE Fy 82.148%:;" #4&{H FH & FH 7 #51H Cronbach’s
o 25 0.789 > AVE fy 82.606% : " & MG &l | > ##H Cronbach’s o /4 0.843 » AVE £y 86.475%

LLREARTTER G Z BT EE AVE%SEERAIFR 3 o

% 3 MEEE TS AVE fHE

SETEH AT Cronbach’s o & H Cronbach’s o AVE(%)
T REEESK 792 70.660
BEE R (% 814

g

EHEEERE 733 65.230
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% 3 MGEE TR AVE 3R ()

SERIF T Cronbach’s a =N i) Cronbach’s a AVE(%)
HIE 808 63.778

e 824 65.792

AR a8 934 AISEME 866 65.409
e 753 67.009

TRes 722 64.484

NI 775 69.014

TAEE 841 R e (A 754 68.256
UGS 861 87.839

WS TT Ry B 782 82.148

R ARG 857 R =R 789 82.606
V1R ) 843 86.475

(RE T

S (Validity) BRI E HY EAEME - $5 AR e H AR E T B EE RE S RIS AR RE AR
RIS s » TR E 4 AT AR 2 S B R AT Ak i & N A HY B IERHE(ERESE - 2006) -
SO TS R A 73 N 2550 & (Content Validity) ~ #2450 [E (Construct Validity) ~ ZEERARHEUE
(Criterion-related Validity) 57 E2:7 %4 /& (Nomological Validity) ; T ASHFZEHR] AR B R E —
T EARNN AT 2 AR - P @ UsE M al 7> AVE R RIUE (SR s 0 2011) -
1.AVE( Average Variance Extracted )

MEAF e M eE S = i B AV ERERUE: T s, (Convergent Validity)
Fe TE R (Discriminant Validity) o ~f-8588 BAZHI(AVE)YRREUHIE B RE NG 2%/ D H ot
VEAEER H - ME R HEEHNEE - FER MRS (Discriminant Validity) » Fornell &
Larcker(1981)75# 0.5 SERFTEAE - AVE (HAJR 0.5 Fon 2 A REFAMER LU ERUE -
2.8 R 5 (Discriminant Validity )

FTaR i A8 » {6 Fornell & Larcker(1981) e ARZR1S ~ MREZEN(2004)ATBHZE 3R] - (R45
(e FEHT W E R T o Bl E S 2 RV B S 5 LR e T o - HEV R4S R ITE BN EREH A



TR EM G PRI B R KGR 3]

BEARECETT > T2 o NI - AT R sl & B Z A A TARRE AR > FEER T E Ay 2 5
ForEEREEEL AVE Z BUEAGR R HIRE B - DU e S H 2 I H s A 1500 5 TAhT
FedlortigatER - RN ERIE e 2 ZOREERREAE R - S B IHE BRI Z R T
LLFETRATR
(DERZE R (%

DTRREBIERCR ) BT BRI R ) WERE BT GRECE T g - FrSP T E
I AR (B B 2830 <. 70606) s FoR ML B IH 2 A TATH 22 51 R AF AU A > 4055 4 Fioms

K 4 BER RS SRS

AVE
Bl SR R f=liy
T T fREERK EEEER
TRREAFESR 7066
EEEEEE r212 (.2830) 6523
Q%A -

B TR BT EN: ) WIEREE(21%) o TR AECE T g o AT
T3 EEE A R (E (4436 <.6378) : T AT M | B T ATEEM: | RI(EREE(r31%) - HE{THHER
HBEPTT 3815 > TP 5 (R A soss (EH (4382 <.6378) s T AT | B T BAREM:
WU ERTEI(r41%) » BEATAERBERECT T 0 A1% > BT 07 (L A e {E (. 2034 <.6378) ;

VEIPME ) BT OREENE ) WIERSE (r51%) o MEFTARRAGARCT T TR o AT 5 (B E B UL
BUBUE(E(R(.3318 <.6378) ; FonILEIH Z MY 2 21 RAFHVSE AU » 4015% S -

BB T RUEME ) BT ATEENE ) WIEREE(r32%) TR ARECE T g o AP
T3 EEE A R AR (4529 <.6579) + T [ M, B T RN ) RA(EREE(r42%) - AT HHER
HECFTT 381 > Frie- V7 (R RSO E(R(.3807 <.6579) & T R fEM: |, B T fREEE
WU ERSTEI(r522%) » BEATAERERECT: T 0 A1% » BT J7 (EEE A e (B (. 3906 <.6579)
FONIEEIE 2 Y B RAF RIS AU > AR S -

SEREAH o T ATEEME ) B T RIREIRME , WEREREI(r43%) - EATHEBIGECE T R - RS
I3 E A RS B AR(.3672 <.6541) 5 T ATEEME , B T OREEME ) RI(ERERI(r53?) - HE(THH
BERECY 5ot ig - Arte- V05 BB BU sOS B (R(4692 <.641)  FRORIEEIH Z Y2
F RAFHISE R - a1k S -

SEVUREAH o TREMEME ) B T OREEME ) WIEREE(r54%)  EITAEREGARECE T A o AP
5 (B A B EAR(.4290 <.6701)  FoRILEIH 2 R 2 2 RAFHVIE RIS » 4058 S
AR
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% 5 IR anE Sk 2 RIS

AVE
ARy A S M n g eI (R
HPM 6378
[ FEME r2t” 6579
(.4436)
] £ r312 r322 s
o (4382)  (4529) -
- r41? r42% r432
R (:2034) (.3807) (3672) 6701
e, r512 r522 r532 r542 6448
Q)FRHIEE

R TAEIRE ) BT R AR RIERERI(r21%) o ETHEBGECTE T o R o B
305 EE B RS EAR(. 1673 <.6901) + T AE] g B TS RUEIIE | RI{E I (r31%) -
HEFTHBRARECT TR > FriS- P OT ERE AR (ER(. 1747 <.6901) ¢ FoRILEIHZ 18
TP E] RAFHISEAIUE - A13R 6 Fir -

S5 REH T sanfERS ) B T IBRNCIE ) RIERERI(r32?) o TR 5 iR o B
1P (EEE A ESUE (E (4007 <.6826) © FRoRILEITH 2 fE S RAFAVSE R IUE - 40
R OFI -

K 6 SRAIE E S 2 e

AVE

W 42,7 NEEE P B A% B ELE
NE] R 6901

P L (B r212% (.1673) 6826

155 B[l fE r312 (.1747) r322 (.4007) 8784
(4 EEE KR

FRAH > THEETAER ) B T FPEERER ) WERSHE21%) > ETHEBGECE S
Mitg > FITESE 5 (EE B B R(.3931 < .8215) : T #E 7T Byl | B T ST 8 |
WA ERSTAI(r31%) > HEATHEREAECTE 5 A% FT(S-SF 07 (EE @ AU AR .2218 < .8215) ;
FORILEIE 2 B EEE| RV > W5k 7 PR o

FORHH TREFAER ) B TSRS E), WERE(r322) 0 TR ARECE T
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1% > FTESE T E R E RIS R FE (E(R(.2894 < .8261) + F2om i S 7 FETH Ha 2 5] ELATHIEE RIY
F& o W3R 7 Fim e

R T BHEKGE S i SRS

AVE
e HEETT R FreE(H HE R B R T 8
WETT R 8215
FreE(H R ERA r21% (.3931) 8261
BT ) r312 (2218) r322 (.2894) 8648

. ~ Pear sonf8E# 51T

FHEE 8 Jr el - B T BAERAGG ) RS E | B TR E ) T BREREE ) ER AR
EHEE AR - SEME XD TR E ) BT EUAIEE ) ARG RS - H Pearson 1H
RARELE 0.867 - RoHBE B HINEF G mE RS S - HelMEEE &S -

% 8 BWIFTE IR IR o T R

FEIH& BEE R (A ST seF1EE BHE ARG
e Pearson 3] Pearson fH[5# Pearson H Pearson FH
R R A 1
A s anE 4027%% 1
seAI{E(E 507 86TH** 1
BEES . 180% S516% sq3he |

Fop<05 HE TR p<Ol JEEEE TR p<001 M

=~ ZINTE8REE I (Two-Way ANOVA)

KRR B (5 ~ IRB5inE ~ SRAEEIIPA B - syl o R -~ HLEE -
DL -8 AT (Two-Way  ANOVA)#E & R iU B e e B o 0oz I B\ BE AR
FAGHE TR BN RIFTY - Jht AR o B B B KGR B I 2 T e I G SRR |
(—) TR BT R

e 9 19H1 - TR G B TR WRAEORGERY IR TR H SR

"B R (R REEEOKAE > HERCR TR ) B KR - TR BT IR
an'E | IR GRR  RERRE KR - R AR AR KEERERILA A E  EAR
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[E AR B R E ARG R AT A E > A EBEERGEARERESER > BER AR
W EARE ShEmeE 2 #r 0 "TEEREG ) & TIRESE ) S0 o bt r@ﬁ%ﬁéfﬁ
% REL TARFESLE | (RAVZRIE - SIRERRE 2 SRR RS » K2 > ASRER RS
SR

R 9 TEAERG ) B TR aE | SEERORGEN N TS RBUMITR

S TH A K st
ol F A p i
eI .049 831
557 Sy 35.523 L000%* S
BRI A IR e 1.958 163

Fp<05SHFE TRp<Ol JEFEEE T p<001 M

R & RS B E T aE S

Ll R o, qane
4 3000 HE#8 Sn e o7 BF

4 2000

41000

4.0000-7

3.9000
3.8000=

3.7000=

REE A5 BE
[ 2 " ERERA G BT ERAIEE ) B KRR Y S R ]

(=) TEERE R BT ERRIEE

HR 10 1550 T AR (R B T SRAI(EE ) WRARORGEN N T R BT - HERCR
R R ) REREKE - B Ex&% IRAIELE ) KA T R R (R B T ERRI(E
B ) ZRERR - REFEKAEE Fﬁaf ENGIEES A ESN et S eSS R N Fﬁf AE]
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so B {EHVRRZ AGH SR G AR > A FEREE B E AR BRI EERF > BZ ARG CR L
AR SehEmE 3 BUR ¢ T EEERE R & T ERAIEE ) SRV ot TR R (A
8L TERRIEE ) (KA AE - HEAEREE Z PR RS+ 2 AR R EE 2 w0 ] IR
&

=10 TERERAG Bl T ERAIEE ) BEREOKEEN N TSR R

SE1H BEEKGE ¥
es=hll| F {4 p &
FEEAp IS 027 868
TRIEE 32.911 L000% % = >
BEE RS AI{EE 020 .889

R p<05 HE TR p<Ol JEEEEE T p<001 FREE

BREESS HhE T3 SR

FeFME (EH 5 EF

-—

4.3000

4 2000

nt

4. 1000

RS

|
i

40000

81

3.9000-

3.80007

I RS
3 TR BT RRAIEE ) WA KRS T R ] i
(=) "HRBsaE ) BT ERARIEE

e 11 50 TR’ ) B T ERAIEE , R R ’J TS R » HERCR
"ARESAE ) BT ERANEE ) MR KA T R anE ) B T RRAIEE ) 2 AR 0 R
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EREKAE > RBREAFRABEENBEZT RESRGANE - [FEEEEA RS B B
R R MG HRTAE - A FESRAE EEA FERB mER - R AGESCRIZAARE © 55
HEimiE 4 80 T RSB E ) e TERAEE ) SRV o bE T Rg ) e T ERAIE
1B RAYSZHE - BRHERGE 2 ARG ¢ 2 - RIS ARG 2 a8 F] R -

R 1 T RsnE | BT ERAIEE | ERREOREENY N T RBUMIT R

15 BHE K =Fan
HE R
= F i e
AR S iR 14.331 .000%** = >
POHIEE 12.602 L000%** = >
AR5 B R A E A 633 427
Fp<05S EEE TF p<Ol JEEETE TUFE p<001 fHREE
JRE % RS (e iR SE e
44000 HE 7 o B < B
-
4 2000

4.0000 ”

3.5000 -~

fan HUE{EL T B

4 " RmsanE ) B T RBAIEE ) BRI RGEEH YA B R T

B R B LB TR 2 2 (8 A BRI R T e BT R ARG R B EE
SUEPEE » WFR 12 Fn © HERCREREEE /K © X RR > R /CE -
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% 12 NEE RIS R R A TS R M s iR

AR - Gt B

FET

B a0
A e TR

BE %

SLAIE &> (&

BA M A

B &R
LRI & (5

B s SR

Vg ~ SEM 23 #1(Structural Equation Model Analysis)
(—)&ERE TR SEM ) Z B2 AR i 45 5
PUN AR B TE 2 73 M 7572 ~ B A aY o~ AR AR SEM SrAf =&
AEHFEER A SEM 3 MHY 7 A ME— S &% SBETAR 2 (R - A EESS TR
o~ T ARBSEE ) T RRRMEE ) BRSSO TERIR R IR - MbAse R EEE DL
Amos 45 TERAS S BRe (B TH 2 R 2 BB Y - WARISAH R S B S BB B 2 = [R
fHEGEST SEM 73#f - SEM [ » DL " — ) FoRARE G - T — ) IR B CEER T2
TEHISZEIR) » FTiEiE R R R T2 HVRUEEIR) - T o ) RRHE R G

AIFEEERE TR SEM ) Z i Fe i AE s T4E SR 40 N S ~ [ 6 -
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A0

24 H

1

21

FRAEE

Kl
BREAG

19

49

IRFSmE

5 S35 SEM Sz 8] — Bagtti (15 =0)

[rame [Eemd (Esoe

EEAREEAREE

4%41;?:‘1@ |ﬁ§fiﬁ%ﬁ&| |rﬁ@ri§§u[

6 SIH e frifl SEM siAfrisizUlE — Basgti (i)

(Wt FeffEe 2 e

FITEERE Z SRIEGHIRRE (520 3R 13 I EE REBUR AV ST B S R iR U SR

R EAGRC A - B R i AR o Fa AR R S AR E -
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7% 13 SEM NSRS Fo Pl R

T g 2 A S P SRIE KA TH
MG et (fEist—) (st ) HARE
x2(df) 8.692 294.958 —
X2 {E/df 8.692 4916 NI
GFI 986 864 KL 9
AGFI 859 793 KL 9
RMR 01 026 /NS .05
CFI 982 .883 KR .9
NFI 980 859 KIR 9
IFI 982 884 KIR 9
72 14 SEM 73 ffr& =
IR TR B
(fFi=—) ()
H 8 TH HOOREH B8 P B8 p
BERE — SREE 137 L0027 114 .09
RBmE —  RAEE
682 .000%** 670 .000%**
HEE —  BEERKEE
253 L0027 015 947
RBmE — BRI
490 .000%** 746 .000%**
BEMER o RBLE
.108 .000%** .093 .000%**

Fp< 05 HEFE TRp< 01 IEFEEZE TTH p< 001 HEE

AT R B (5 ~ IS an'E ~ SRAIE [E B R RGE 2 INFHES > 3% 14 SEM 43T
AT -

TEERA G RRAEE ) PR o REAIER - - p EEIFEEEKE
HURBE R G RAEEAFEE LS T R E A EE , P — - o GRERIE
[ R — B p (R KAE > BRI i B RS A R E A R IR A & T aRk
EE~REERHE ) A — = GERIER - B — p [EEGHBEERKE - BURERHAIEE
KR AR ABE LR T IR E B RE ) R — - 20 (REAIER - #E—
B p (EEEMRREE /K - ORI i E WA ARG E A i EAe 8 T R R kol
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onE ) PR~ S (REURIER 0 H p ([H B EBEEOKE - BUNEE R AH RS ES
faREEE R -
SEM STt A AV SR (R B 7 3R R [A)5 8 > SUPTae AR KBRS B

{h - SmEd R
— ~ &
FHETARWTFE TSR - BTG R DL T 28(6 B2 Ay 53R Bl Em
(M ERHEEGIEE T ORI B R R (h ~ IS an'E - SRHIE (LR R KGE F S 2
Z TR REE RN - SEIER XL T RS AE ) BT RRAIEE ) HIRA(RIRAE 58 - HPearson
HHEA AR EUR0.867 » FomIH R E B RIS o E B B FE AR S HERAIEE R
=
(DB REA ~ RF5an'E ~ RRAI A EEBRR RGE AT E LR ZRITE » RN S REIITK
LR IER E AR A S S =R -

LA TRt B T RESARE ) i > T RRE R B T RAnE ) BRRE KRR AT

SERBNT - HARER T RAR G RERE K (HERR T i RS K

TEERE (R BT IR ) IR ERUR - REBEKE - RIEL FRE R (AR R K
s SURIZAANE > A FERS BB AGESCR G A FTAE - 1A FERE R R E A E
RSB B RS A ARE

24 TREERAR BT ERAIEE Uy - TRk B T ERAIEE , WRE KGR N T8
ST HERCR T BRI ) REREICE - (HERCR T RRAEE ) R K TR
FRAM B TERAIEE ) IRER - REREE K » URIEA FRR R B (R B 2 ARG
FOLAAE > TAEA FRRAE BRI S AR G AR E - A [E RS B A [F 28 A
{E{ER - BEREE SR A A -

348 "R E L B TERANEE , Ty T RESALE ) B T ERAIEIE ) WRERE KRR AT
BT RESCR T IRBarE ) B TISRAIEE ) EEEEOKAE T IRgaLE ) BT ERAIE
B ZRERER » REFEZ/KE > UREAFERAEENBEEAGESR G A NE - FEEEHY
FEA RIS e B VA AGE SR G A A [ 1A FESR R E EAEA RS E Ry > B
AR A A A - 15815 Sidharta et al (2016)WFFEAHIMFIE, §5 s F 0 A 2 —IHIER]
HSERS > e i fE B E R INEE -

4RBFE LA SEM s U IR B (7 » Asan'E ~ SRR SRR RGs IR SR
B AERAEEAEE RS IR B AR EABREE EREE SR EY
B AGE AR LR B AR A E LR B AHRELE
AL EA5 e -

= HEERESM R ER

(EE AN BERSERHAZNE S AREEAN BIFE EOULE St (e Frie it
HURHBR IR - B2 © TROMEBUIRTS ~ SR - BB EE - FRILZIL > RS
P BERERS 7] LA BRI B R B - SRR B BIH PRI R MR AR s - ARy
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T B B 8 R AR IS E o AR » A AR T2 & > 2R R IR MR T o
B Z B BAGRHBEK > HEEREBEEbee A 80 s B R i My & - T E
Bkt e B TR AREZIERE - MHENE SRR SR B - Mt A ZEAE
ERBRE T R AR e A B LMY AT -

(D EREREEE R B e ol B BB AV REE - N R PR AL iRt R &Y > EEEHIAR
EHEAERRET R e )T - MEPRRE A REHERA R E SRR A 2 W= S - (HOEE R
fHpErs R st T HMUREE R RRY N —2 T8 QRS A N YOG R AE— 25 U
sl MRk Z B B B s A (R Y D LB - BT = M R B B R s M R A F]
HELE > DR e o Y g i A A A -

(S HIFFTEERATAL - ZRE B BERGERR AR - B T isan s , ~ TERRIEE , A
IRHBRERAN - (B8 T BRIt BRI R B R L T S A ER BRI P el ) -
SUM B2 TR R R, ~ TERAIEE, - TEEEREE ) EABBIRE  ER
A HIESE T R B e A e R YRR KA - B AKE R E B R BB
SRy TIRBEE ) o WRE R RS UER R LUK S IS ARE G - IR
BRI EEAY - E LR B e M (e p Bl 2 2 SR e = U B B s v (1
JERSHURERIEE - BRI A S L Gie = s et GLEps f = KeE - Biegit
rIan R Aa N ~ AEAERE BB A OISR G B R s (i e rs -

SHR

ROER Sy

TAnTT(2015) - BRIBANT - I B R A E N G REEEEBEET RN
—LISRITHVHEZ BB LR S0 - FMEREIRE > G -

THEE(2012) - IRBAE ~ PR - BERGEEEEEAEER G D ERe
B S EIGERER ((RERG)" TAR]" RBIRE LR S0) - BILPUIRE: © &l -

JLIESK(2013) - 20T RIHT ~ IRBE ~ SAEE - BE S B S Z B AT —L
EBE TS E R BI(FE RS0 - BIILRIIRE G -

E1E7%(2012) - EMER - kBwE - MREE - WEEEBEE AR RS0 -
Eva—a e S =

REER(2013) - BFESM AT ZBEE A - IRBEE - RAEEEBEAEE - BELHE
AT —DAH AR BB L5R 50 © BIZREIAE: © &FT -

SPkE(2015) - FEHBREENERRBEMERE - &Kob KEE MAERHIRE —ZHERY
g B OTFE(RE AR 0 - KR[FEIREE © &L -

SEE(2011) - RSERIFEITA - IO ¢ 5

SRFEFL(2012) - AR5 ~ B S R B ARGE R R 2 T e — A B R 0 BB (R L5
30) o BIr AL SRR © I -

BRIALRE(2016 ) - BBefP R ~ IR¥an'E ~ SRAIE (B8R B S BRI Z HT Fe (e 5 S0) - T
RHORE » &db -
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BRAEEL(2006) - &SRR © LISREL HyHiaw ~ FOTEAEA - 5o - S5 -

BEENEZ(2016) - BRFSarE ~ IRBEE - BEHG - BEREERG IR —UEENEERS
HREF RPIGE L0 - e 2% -

WREEZZ(2012) - BRIATTHH  IRB o E B B A E N A E R R S EEZ B R —
DAWSE R BRI SRR H B & BB 1500 - RS RHORER - G -

PRI ~ FERE(E(2014) - AR (RS B RN SR A= - B8 Yem > 33(1) > 1-17 -

FFIRIE(2013) - BWEREMaaT ~ IRBmE - SRRIEEEBEE S M E MR Z AR5
—BL TEZREYT , RBIHELER S0 - BITZREIARE: © &FT -

TRELZE(2011) - GEREIEY) BT BRMA B - RS ' B o T SRR MBI Z B2 —LAT Yahoo!
TR ) RBIGELERSO © BIILE ERATFEIASE © &b -

RHE (2002) - SERATE—HmEAEA - 50 - i -

FRE((2011) - EECAFEIBEZFRGER - IRBGWE - B WSS BB L 2 HEER R —
LT ERF 28R 1 ROIGELR S - SFERARHEORE © G -

[RIGL1(2013) - [BARZEIREE - BEEE - BE RS HBEEHEMEBRM (Lm0 -
BUIIREEARER ¢ TR -

B _FIH(2015) - WA AISUBEE Z IRFS i E ~ SRRAME(E - WS BT R R B Z AHRRE SR (RE
+EmS0) o BIILFIUIRER | Sl -

E(TMQ2010) - BERAEMZRBLE - SRAEE - mFE SR MR R AR Z e (H
a0 o B HEERRRORE © Sl -

FERE2(2017) - fRISE ~ £EPR - BEKHEEBEEHEZRAETR - LREUASZRE
AT BB - BIILZTRHECRE - 5 -

Bli%(2017) - LightboxiB s IEE Z kB mE - ERBERAEERTREEZIFREE LSO -
EUVASY: £ 1ITp - T

FE1:5A(2012) - BRIERRET ~ IRBSALE - SRAEE - B EE BB R Z B AR —LL
SRR BRI RBI(RE L5 50)  BINZERIRE: © St
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